THERE SHE GOQESBAL

i 1 1]
= e lS
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Global Hospitality & Tourism Strategist | Journalistpfluencer | Content Creator

From engaging articles to dynamic marketing campaigns, see how
Lahoma cantransform your brand's reach.

Lahoma combinesstorytelling with strategic marketing to
elevate your destination experiences and increase bookings.

As featured in The Miami Times, AFAR, Time Out, Biscayne Times,®&dean Today, and more.
#thereshegoesglobal #tsgg
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THERE SHE GOES GLOBAL

WHO [|S
LAHOMA SCARLETTE?

Meet Lahoma, the spirited South Florida-based freelance travel and lifestyle
writer who embarked on her first airplane journey at the t ender age of six
months, venturing to her parent's enchanting homelan d of Jamaica. With 19+
countries and 16/50 states visited thus far, she is constantly on the lookout for

novel destinations to explore and extraordinary mem  ories to craft.

With a degree in public relations, she understands the fundamentals of sharing
information and crafting messages to audiences. Her w ords have literally taken
her around the globe, introducing readers to destin  ations to bookmark and add
to their W U [bidKed list. Her unique perspective and keen eye for detail hav e
earned a well-deserved spot in the esteemed Black Travel Alliance and Black
Travel Summit , showcasing her dedication to representing and pro moting

diversity in the travel community
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VIEW INTERACTIVE LINKS

CONTACT ME

ThereSheGoesGlobal.com

@thereshegoesglobal
@thereshegoesglobal
There She Goes Global

There She Goes Global

My versatile skill set and unique presence in the trave |and
lifestyle industry make me an exceptional choice for
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PHONE 954 205-4571

EMAIL thereshegoesglobal@gmail.com
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THERE SHE GOES GLOBAL

BUILDING A
dZ s > DW/Z

/ D KR P Bxpértise has led her to collaborate directly

with tourism boards, direct marketing organizations, and
other influential players in the travel industry. Throug h
her engaging content and immersive experiences, she

has become an influential figure in the world of tra  vel
and lifestyle, inspiring others to embark on their own
journeys by seeing out beautiful world one trip atati  me.

With an ever-growing list of adventures awaiting her, sh e
continues to share her passion for travel and

exploration, leaving an indelible mark on the hearts 0 f
those who follow her on this mesmerizing ride.
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SPECIALTIES AND EXPERTISE

CREDIBILITY IS KEY

Always looking to increase her industry

knowledge, beginning in 2020, Lahoma

has been a graduate from

JORULGD $WODQWLF 8QLYHUVLW
Certificate in Hospitality & Tourism

Management Program , renewing her

certification every two years.

This achievement recognizes Lahoma's
dedication to advancing her expertise in
the hospitality, tourism, and marketing

industries at the global level.

§\ cind Atlantic aﬁmbe rs;;
has conferred on (_b

Lahoma Scarlette

A certificate of Completion in

Exerutive Certificate in Hogpitality & Tourism Management
With all the rights and privileges thereunto appertaining.
In Witness whereof, this certificate, duly signed, and with the seal of
the University affixed, has been issued upon the recommendation of

The Faculty of Exerutive Chucation
College of Business

and has been awarded 30 Contact Hours/3.0 CEUs
presented at Boca Raton on

05/02/2024

Oue, . ) J-04

77 7
Dr. Daniel M. Gropper, Dean o ! Vegar Wiik, Executive Director



WHAT SHE DOES BEST

JOURNALIST/
STORYTELLER

With a degree in public relations , Lahoma
grasps the essentials of disseminating
information and tailoring messages for

audiences.

/ DK R P Wvokds have taken her around the
globe , introducing readers to must-visit
destinations worthy of their ~ "travel bucket list."

Spanning both domestic and international

outlets, her stories captivate a diverse readership

The Miami Times ©) Black Travel Alliance NOMAD  NESS

alliance. Amplification. Accountability.

@w;\ NDERFUL BISCAYNE [, ., @ INSPIRING TRAVEL

©
" . explore el AFAR

network




THERE SHE GOES GLOBAL

EXPLORING THE WORLLC @ | LAKE CHARLES, LOUSIANA

WITH TSGG

Visited Destinations, Hotels, & Dining Spots
Over the Past Three Years

2023
KX switzERLAND (O i)

HOTELS
fChur Hotel Stemn
tBergun Kurhaus Bergun

fPoschiavo Hotel Albrici
fLugano Hotel Villa Carona

RESTAURANTS

fTirano, ltaly Merizzi Restaurant
T Kaffee Klatsch

TOURIST ATTRACTIONS

1 Bernina Express
fLandwasser Viaduct

KEY WEST, FLORIDA

2025

HOTELS RESTAURANTS

t/ $XEHUJH &DVLQR SHR/%LFV\PQG $QWKRQ\ V. 6WHDYGRPSHFATTRACTIONS

F7ZDQLH V

F Golden Doors Tea Room

7THUULILF 7TUHDWYV
fBacchanal Run

2024
B BAHAMAS

HOTELS
$The Cove Eleuthera

$Cup Match
HOTELS

fAzura Bermuda
RESTAURANTS

1Blu Bar and
Grill

FSurf at
Azura

T Huckleberry
flsland
Brasserie

A% US VIRGIN ISLANDS

TOURIST ATTRACTIONS

fSt. Thomas Carnival
1St John Trunk Bay Beach

HOTELS
f7KH :HVWLQ %HDFK 5HVRUW
RESTAURANTS

flsla Blue Restaurant

CURACAO

TOURIST ATTRACTIONS

FTuk Tuk Tour

FWest Island Tour
6SD DW )UHQFKP%'P/EE%_'HI

f Courtyard by Mariott
RESTAURANTS

m=cin

fMosa/Cana Bar & Kitchen
$Mondi City Beach Club
fPasawa Box Eatery

HOTELS TOURIST ATTRACTIONS ¥ Landis Klein Restaurant
TOURIST ATTRACTIONS
+Southemmost $+3DSD V 3LODU 'LVWLOOHU\ _ RESTACIRENIS
Beach Resort + Dolphin House Museum t(GLWK V 3L]]D %DKDPLDQ )RRG

RESTAURANTS

fBlue Heaven

T Blue Adventures
HOTELS
F Resorts World Bimini

F6WHZDUW V &RQFK 6WDQG
F6PLWW\ V %HDFK

%DU S5HVWDXUDQW
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WHAT SHE DOES BEST

CONTENT CREATION

IMMERSIVE TALES

As a content creator, Lahoma wields the magic of
both blogging and vlogging, conjuring immersive
tales of her boundless explorations. Traverse with
her through the written word and visual delights as
we embark on a journey of joy and discovery.

BOUNDLESS EXPLORATION

With a passion for blogging, she crafts immersive
tales of boundless exploration, sharing personal
anecdotes and practical insights that inspire joya nd
discovery. From domestic to international outlets,

her stories have a diverse readership.

CAPTIVATING VIDEOS

Beyond the written word, she invites you to

experience the magic of her viogs. As a visual
storyteller, she brings her journeys to life through
captivating videos. Explore the globe, chase sunsets
on pristine shores and wander ancient city streets
with Lahoma!

Discover Bonaire Episode 1 Discover Bonaire Episode 2 Discover Bonaire Episode 3 All Aboard To Napa Valley BUFFALO: The Friendly City

There She Goes Global There She Goes Global There She Goes Global There She Goes Global There She Goes Global
160 panonood 71 panonood 82 panonood 113 panonood 191 panonood

- 1 taon ang nakalipas + 1 taon ang na + 1 taon ang nakalipas + 1 taon ang nakalipas

+ 1 taon ang nak
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WHAT SHE DOES BEST

COLLABORATIONS

/D KRP Dstddng presence in the travel community and active
membership in influential networks like the Black Travel Alliance,
Wanderful, Nomadness, and Black Travel Summit make her an

ideal partner for collaborations when looking to reach divers e

é* Black Travel Alliance MATADOR

Alliance. Amplification. Accountability. network

audiences and expand your reach and impact.
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The Miami Times BISCAYNE[,



44,000+

INSTAGRAM REELS VIEWS

20,000+

TIKTOK VIDEOS VIEWS

409,000

YOUTUBE VIEWS

948,000

FACEBOOK REELS VIEWS

TASTE OF LOVANGO

ST. JOHN USVI

thereshegoesglobal N 2

mstagram

< There She Goes Global 5]
Home  Videos

Taste of Lovango | St
John USVI

Kona Big Wave Aloha
House - Florida Keys

St. Thomas Carnival
Outta Road!

Alexandria, VA- Top
Things to See and Do

Fly Away to Eleuthera
Island | Bahamas

#I There She Goes Giobal
The Best Of 2023
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WHAT SHE DOES BEST

SUCCESS THROUGH ORGANIC SEO

Lahoma has achieved remarkable success in boosting online vis ibility and engagement
through strategic Organic SEO collaborations. + H U Ha Vsnapshot of her significant

partnerships and their impressive outcomes:

MATADOR NETWORK 600,000 Keywords with 300k to 500k Clicks per Mont h

MIAMI TIMES ONLINE 36,000 Keywords with 15k to 20k Clicks per Month

AFAR 927,000 Keywords with 700k to 800k Clicks per Mont h

TIMEOUT 4.8M Keywords with 5M to 7M Clicks per Month

@ BISCAYNE TIMES 10,000 Keywords with 4k to 5k Clicks per Month




WHAT SHE DOES BEST

SPEAKER/EVENT HOST

As a dynamic event host, Lahoma is here to
create unforgettable experiences for you and
your guests. With her vibrant personality and
passion for travel and delicious delicacies, she'll

infuse your gatherings with excitement and

wonder .

From workshops to influencer rendezvous, she
crafts moments that leave a lasting impact . Let
Lahoma make your event shine with joy,

inspiration, and connection.

Book Lahoma as your Speaker/Event Host , and
together, you'll create memories for your event

attendees.



IN THE PRESS

BUSINESS HERE’ /!

Women shine at Discover the Palm Beaches
luncheon

Lahoma Scarlette Miami times Contributor Updated Feb 5, 2020

Over 200 women affiliated with professional sports were treated to a private brunch
at The Colony Hotel. Sabirah Rayford, WPTV Channel 5 repor...

BUSINESS
The Evolution of an Expo
Lahoma Scarlette Miami Times Contributor Updated Oct 2, 2019

What began as an idea has now turned into Broward County’s premiere event that
positions Greater Fort Lauderdale/Broward County, as the center...
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Breathtaking Beauty on St. Kitts and Nevis

Island hopping during winter? Yes, please! Visiting two islands in one trip? Even better. 51.
Kitts and Newis is a small dual-island nation that is home to some of the most beautiful _
scenery | have come across - where the mountains appear to touch fLaime Soarete S Seoayne Tme

E HOUA S ERFLE E SISCAEVYME TIMES NTRIB =
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IN THE PRESS

CLICK
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Q blackpressusA
The Voice of the Black Community
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COMMENTARY: These Sisters Want
n to Find Your “WOANISH”
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ix Black-owned restaurants and
bars in Fort Lauderdale you have to
visit

Lahoma Scarlette, in association with Greater Ft. Lauderdale CV Monday January 25 2021
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IN THE PRESS

HOW ABOUT A

or decades, Brazilians who
Fhave settled in Broward County

have made Pompano Beach
their home, creating an enclave
called Little Brazil and bringing relics
of their culture with them. Many have
opened businesses like restaurants
and grocery stores in this thriving
community.

To find Little Brazil, travel east from
1-95 on Sample Road to the Sample
Square Shopping Center — a mainstay
for locals. The plaza is home to the
famous Fejjdo Com Aoz restaurant,
which offers buffet and sit-down
homestyle Brazilian foods such as

feijoada, a bean stew with beef
and pork, considered the national
dish. And there are many Brazilian
steakhouses to choose from.

Across the street from the Sample
Square Shopping Center plaza is
Casa do Pastel, a Brazilian bakery
serving empadinhas — mini pies of
shrimp, chicken or hearts of palm -
among other delicious pastries.

From there, head weston Sample
Road for about five minutes and you'll
arrive atanother plaza anchored

There’s a piece of Brazilian
culture — its colorful
Carnaval, the sounds

of samba, the vibrant
characters — right here in
Greater Fort Lauderdale.

bakery, Padaria Brasil. AtPandaria,
try the brigadeiro — a traditional
Brazilian dessert made from
condensed milk, chocolate powder,
butter and topped with chocolate
sprinkles. Many of the shops carry the
Gazeta Brazilian News, a local Brazilian
newspaper celebrating 26 years.

For a more festive experience, the
Boi no Rolete Brazilian Festival, a
cultural event in its third year held
in Pompano Beach, celebrates the
art of traditional Brazilian barbecue,

by the Seabra Foods suf rk
There’s also a Pizzaria Brasil,
Restaurante Brasil and, its sister

o a bart g -on "
Take a trip to Pompano Beach for
your own little taste of Brazil.

AFAR

“Absolute Equality” Mural

Galveston, Texas

On June 19, 1865, Union Army General Gordon Granger marched into Galveston, Texas, and
issued General Order No. 3, which declared more than 250,000 remaining enslaved Black people
in Texas were free—more than two years after the Emancipation Proclamation was formally
issued. A detail that's not widely mentioned in the story of Juneteenth is that many of the
soldiers who marched alongside General Granger on that fateful day were Black members of the

United States Colored Troops

Soon, this detail will be depicted in a new, permanent 5,000-square-foot mural by Houston-based
artist Reginald Adams. Titled Absolute Equality, it is set to be unveiled in Galveston on June 19,
2021. Developed by the Juneteenth Legacy Project, the mural will illustrate a range of historical
figures and events related to Juneteenth, from a portrait of Harriet Tubman to images of
Abraham Lincoln holding the Emancipation proclamation and General Granger issuing the order
accompanied by Black Union soldiers. At the mural, which will overlook property that ance served
as General Granger's headguarters, visitors will be able to hold their phones up to the paintings

and glean historical information about specific images through a special app designed for the

project.
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THERE SHE GOES GLOBAL

HOW YOUR BRAND
BENEFITS

Now you understand why Lahoma is the travel and lif estyle writer you need to add that
extra sparkle to your brand. But it's not just about he r -- it's about how your brand

benefits when you bring her on board!

When you hire Lahoma as your writer, you're not jus t getting someone who can string
words together -- oh no! You're getting a storyteller , an adventurer , and a genuine
enthusiast who can weave captivating narratives that transpor t your readers and

iImmerse them in the heart of your brand.

Her writing isn't just about information -- it's about emotions . She believes in crafting
stories that touch the hearts of your audience, lea ving them inspired, moved, and eager

to take action.

So, let Lahoma tell your story -- your brand's stor y -- in a way that sparks excitement and
leaves a lasting impression. Let's craft unforgettable tales  and share your unique voice

with the world. Your brand deserves nothing less th  an the magic of her words!
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